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Street donations: Credit card, please
Singapore Heart Foundation

Street donations:
Credit card, please :

At least two groups
are approaching

passers-by to make
credit card pledges

cer Society (SCS) and the Singapore
Heart Foundation (SHF).

They use a “face-to-face” market-
ing company, Appco, which has a
staff of about 200. Appco’s scheme
is known as the Direct Debit Donor
(DDDP), where individ-

Shuli Sudderuddin

At least one charity canvassing
method targets the plastic you car-
1y, not the cash in your wallet.
Staking out MRT stations,
well-dressed men and women will

approach individuals and ask them -

to pledge monthly donations
through their credit cards.

But many, unwilling to divulge
their credit card details, fight shy of
this novel fund-raising idea.

The charities that have adopted
this method are the Singapore Can-

uals provide their credit card num-
bers and sign up for a monthly do-
nation.

For example, donors to SHP’

can make a
of $38, deducted once a month, or
about $1.25 a day.

They may vary this. For exam-
ple, they can arrange for §152 de-
ductions to be made once every
four months.

Said an SHF spokesman: “The
programme provides the SHF with
a regular and steady flow of funds
that enable us to fulfil our mis-
sion.” The foundation found that

many people liked to donate regu-
larly but in smaller amounts. Its
DDDP, started in 2007, was suita-
ble, ‘she added.

Like the SHF, the SCS is a
self-funded voluntary e or-

ganisation that depends on dona- -

tions from individuals, corpora-
tions and foundations. The charity
uses the third-party mode of
fund-raising as it does not have ma-
jor events to do so.

Its spokesman said it engaged
third-party fund-raiser Appco in Oc-

‘tober last year to sign up individu-

als who wished to support its cause
by pledging a regular donation via
credit card. She added that the
funds raised go directly to the SCS,
with the third-party fund-raiser get-
ting a fee for the work done.

The SCS said this fee is in line
with the 30-70 fund-raising efficien-

cy ratio guideline. This means total
expenses incurred in making public
fund-raising appeals in a financial
year must not exceed 30 per cent of
total donations collected that year.
The SHF's spokesman said pub-
lic response has been positive. But
when The Sunday Times went to
Tanjong Pagat MRT station recent-
ly, Appco’s staff there seemed to be
li#no by passers-by.
laine Chang, a marketing
execuﬁve said she would rather
give cash on the spot. “I'm happy
to give $6 or $8 at a time, but I'm
ot comfortable giving my credit
umber out and slgning up for
 amount,” she said.

F's Sasp!an ‘wasa

execuﬂve who wanted to be knowng ¢

dv as Eric. But the 28-year-old
he had worked with Appco be-
fore. “I know where the money is
going and I trust the programme. It

- goes directly to those in need,” he
said.

Still, most people were sceptical.
Said Ms Karen Lee, 30, a sales man-
ager: “There are too many scams.
I'd rather just donate cash.”

shulis@sph.com.sg

Would you use your credit card
to donate to charity? Send
your comments to

h.com.sg

n who did sign up for
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A man soliciting charity donations, payable through credit card or Giro, outside

TanjnngPagarMRTstuﬁon Two charities that have adopted this method are
the Singapore Cancer Sodiety and the Singapore Heart Foundation.



